Lupe Anguiano

Page 1 of 2

From:
To:
Sent:

"Lupe Anguiane® <lrnguinmo@verizon.nets
<Lupe Anguiano>
Eriday, October 23, 2609 10:08 AM

Subject: Ew: Proclamation 8748 - National Consumers Week, 1994

Proclamation 6748 - National Consumers Week, 1994
October 24, 1994

By the President of the United States of America
A Proclamation

The American marketplace is the great engine of our free erterprise system. Ever:
in response to consumer needs and desires, it inspires teshnelogical innevation are
new products and services, and it rewards efficiency and produstivity. The farmers
sought to establish a free market in which competition, ingenuity, and preduetivity
is more apparent than ever that their intent has been realized—Americans ean ehe¢
variety of goods and services in the history of the world.

This extraordinary economic machine works most efficiently when we as consume
when our choices and decisions, our requirements and collective will determine i«
workings of the marketplace. But indlviduals and the Nation's econemy suffer when
are ineffective, inferior, or unsafe; when prices are unfair; and when consumer nee
information and protection are unmet. If such abuses were to become commen,
faith in our free market system would jeopardize our American way of life.

On March 15, 1862, President John F. Kennedy acknewledged the esentrality of eei
marketpiace in his Special Message to Congress on Protesting the Censumer Inte

The Eedierml Governmmantoyby natuee the highes! spekssman for all the pessir—Hhi
be alevt to the comssimees's needts and to advariee the CONUNTREES IesiRsts.

Since then, what has come to be called the Consumer Bill of Rights has evelved a
evolved. At present, it imcludes:

(1) The Right to Safety—the right to expeect that the censumer's health, safety, and
protected effectively in the marketplaes;

(2) The Right to Information—the right to have full and acsurate infermation upen v
considered decisions and to be protected against false e misleading claims;

(3) The Right to Choice—the right to make an informed cheice ameng products an
market at fair and competitive prices;

(4) The Right to Be Heard—the right to a full and fair hearing and equitable reselut
problems; and,

(5) The Right to Consumer Education, added by President Gerald R. Ferd in 1875
consumer education without which the eonsumer cannet enjoy the full benefit ef th
rights.

in the 3 decades since President Kennedy's message, our marketplace has changed
vital areas as materials and electronics, telecommunmications technology, health ea
packaging, and financial services; the increasingly fast-paced global econonny; and
preserve our environment have altered what we buy as well as how we buy. The s

of much of what we buy and, frequently, the distance between buyer and maker or
the importance of service. Americans understand that service means the commitment
their experiences in the marketplace will meet all reasonable expectations of civility
convenience, performance, and fairness.

| propose that for National Consumers Week, 1994, we, as a INatien, declare an ac

10/23/2009


mailto:languiano@verizon.net

Page 2 of 2

(6) The Right to Service—the Fight te convenience, eourtesy, and Fespensiveness to 6BRSUMEF problems
and needs and all steps necessary to ensure that predusts and serviees meet the guality and periermanee
levels ¢laimed for them.

Now, Therefore, |, William J. Clinton, President of the United States of Ameriea, by virtue of the autherity
vested in me by the Constitution and laws of the United States, de hereby proslaim the week beginning
October 23, 1994, as "National Consumers \Week." | urge all business persens, educaters, members ef the
professions, public officials, consumer leaders, and the media to ebserve this week by emphasizing and
promoting the fundamental importance of consumer rights in eur Marketplaee.

In Witness Whereof, | have hereunto set my hand this twenty-feurth day ef Oeteber, in the year ef eur lLerd
nineteen hundred and ninety-four, and of the Independence of the United States of America the twe
hundred and nineteenth.

William J. Clinton

[Filed with the Office of the Federal Register, 11:50 a.m., October 26, 1994]
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